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Abstract Taking the rural areas in the central China s the target, the representative achievements and difficulties faced by rural industries in
the process of urban-rural integration were sorted out systematically in this article. In the new stage of development, it is necessary to adjust the
development strategy, focus on tapping the rural characteristic industries, accelerate the upgrading of agricultural products, aim at market de­
mand, and implement multi-channel marketing strategies to expand the influence of agricultural brands. The government must actively promote
the integration of urban and rural industries and the development of division of labor, actively cultivate and develop rural characteristic industri­
al clusters, and encourage farmers to explore various types of rural industrial models.
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1 Introduction
In the 1950s, the Chinese government implemented a planned eco­
nomic system, leading to the strengthening of China’s dual eco­
nomic structure, the widening of the urban-rural gap%'& , and the 
slow development of rural industries. Since the reform and opening 
up, the rural industries have shown a rising trend. But because 
the urban and rural industries are self-contained and closed, it is 
impossible to integrate a complete industrial system121. The Party’s 
19th National Congress judged the situation and proposed the " Ru­
ral Revitalization Strategy" , of which the core is to crack the cur­
rent situation of urban and rural division, strive for a new pattern 
urban and rural integration131 , and realize the common develop­
ment of rural and urban areas.

2 Dilemmas of rural industry development in central 
China
2 .1 The changes in the market environment have not caused 
changes in the rural industry With the acceleration of the pace 
of opening up to the outside world, China’s import and export trade 
market has become increasingly hot, and the eastern costal areas 
have developed rapidly141. However, rural industries in the 
central region have failed to reform their systems in a timely 
manner in the tide of economic globalization and have gotten into 
stagnation.

The promotion of urban-rural integration has brought develop­
ment opportunities to the rural industries and also brought new 
problems. The increase in the size of the labor mobility between
urban and rural areas has led to a gradual reduction in the differ­
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ence in labor compensation between urban and rural areas, and 
the rural cheap labor has gradually disappeared161. This problem 
is particularly prominent in the central region of China where agri­
culture is the mainstay. The stagnation of agriculture caused by 
the stagnation of rural industries has led to an increase in the scale 
of surplus labor. Therefore, rural industries in the central region 
urgently need industrial changes and rely on their own develop­
ment to absorb surplus labor.
2.2  Lack of talent and insufficient funds restrict the devel­
opment of rural industries Rural industrial construction re­
quires two-way investment in human and capital. The backward­
ness of infrastructure in the rural areas of central China makes it
less competitive in attracting investment, and its weak economic 
foundation is difficult to support the development of local indus­
tries. Compared to the shortage of funds, lack of talents has be­
come a more important factor restricting the development of rural 
industries in the central region. The development of rural indus­
tries needs the support of science and technology, but talents often 
gather in developed areas along the eastern coast. There is a short­
age of professional talents in the large surplus labor force in the 
central rural areas, which seriously restricts the development of 
rural industries.
2.3  The backwardness of thought has become the inherent 
resistance of the development of rural industries Central
China is located inland and has relatively few foreign exchanges. 
It is often difficult to accept new ideas. In the new era of promo­
ting innovation and entrepreneurship, the central rural residents 
who lack entrepreneurial traditions have a weak sense of entrepre­
neurship , and they are skeptical about innovation and entrepre­
neurship. Most farmers in the central region want their children to 
have stable jobs in the future and avoid risky industries. The out­
dated ideas have led to a lack of innovation in rural areas in the
central region, so the production technology is relatively back­
ward. What’s more, because most farmers are evading the risks of

mailto:1150310783@qq.com


www.manaraa.com

Ling MENG et al. Study on the Strategy of Rural Industry Development in the Central China under the Background of Urban-Rural Integration 7

entrepreneurship, the rural industries in the central China have 
lost potential market opportunities. Even worse, the problem of 
surplus labor has not been properly resolved. The backward think­
ing has become an important obstacle to the development of rural 
industries in the central region.

3 Development strategies of rural industries in cen­
tral China
In the context of urban-rural integration, rural industries in central 
China have great room for development. However, in the new
stage of development, the rural industries in the central region 
need to review the situation, clarify market demand, conduct in­
dustry positioning and explore development strategies in the new 
1ituation.
3 .1 Positioning of rural industries
3 .1.1  Production positioning of rural industries. It is needed to
clarify the positioning of rural industrial production and explore lo­
cal specialty industries. The vast area of farmland in the central 
region is conducive to the development of agricultural products, 
but with the rise of new industries, many township and village en­
terprises are more inclined to high-profit non-agricultural indus­
tries, such as mining and electronic product processing industry. 
These industries lack the support of agricultural advantages and 
have no export competitiveness when compared with the eastern 
costal areas. As a result, the original rural characteristics have 
been gradually weakened. Therefore, the rural industries in the 
central region should clearly define their own position and cannot 
follow the trend, and they must not ignore the limitations of their
own conditions and the original agricultural advantages.
3.1 . 2 Market positioning of rural industries. If the rural indus­
tries want to develop steadily, they must accurately grasp) the mar­
ket positioning. The new era is an era of rapid development of in­
formation. The level of informatization determines the level of de­
velopment to a certain extent. Most agricultural products are sup­
plied externally. In the rural areas of the central region, due to
problems such as the inconvenience of network communication and 
inconvenient transportation, the industries have failed to grasp) the 
latest market information in a timely manner, resulting in an im­
balance between supply and demand. The prices of agricultural 
products fluctuate greatly, and farmers’ enthusiasm for planting 
will decrease. Therefore, when the rural industries in the central 
region are positioning the market, they should strengthen informa­
tion exchange with the outside world, understand the changes in 
the needs of urban residents, and develop specialty agricultural 
products combining their own advantages to meet market demand. 
3.2  Internal reform of rural enterprises 
3. 2.1 Accelerating scientific and technological innovation in ag­
ricultural production. Rural enterprises in the central region often 
lack professional theoretical guidance and advanced technical sup­
port. While reforming, enterprise should actively introduce the 
latest production technology and machinery and equipment, regu­
larly arrange for technical personnel to go out to study and provide

technical guidance for the production update. In addition, the de­
velopment of enterprises depends on agriculture. A farmer-enter­
prise cooperation mechanism should be established. Enterprises 
should give full play to their competitive advantages and leading 
role, cooperate with farmers through various means, increase the 
promotion of good varieties and good methods, promote efficient 
and productive crop cultivation methods and increase agricultural 
productivity.
3 .2 .2  Strengthening measures for energy conservation and emis­
sion reduction, quality safety supervision, and sanitary environ­
ment improvement. As people pay more attention to resource con­
servation and environmental protection, pollution prevention and 
control of township enterprises is increasingly important. The pace 
of rural energy construction in the central region should be sped 
up , the rural biogas construction should be promoted continuous­
ly , and new clean energy and renewable energy such as solar ener­
gy and wind energy should be developed actively. In addition to
energy saving and emission reduction, the quality and safety of ag­
ricultural products have also become a hot issue for consumers. 
Enterprises should strengthen the construction of inspection and 
testing infrastructure for agricultural products, improve the level of 
quarantine equipment and testing technology, enhance the ability 
to prevent and deal with the invasion of alien pests and promote
the standardization of agricultural production.
3.3  Exploring the marketing strategies for rural industries
3 .3 .1  Implementing a distinctive brand strategy. Competition in 
the product market is fierce, and brand marketing has become a 
trend %7&. This has brought development opportunities to the un­
competitive central region. Rural enterprises can enhance their 
competitiveness through brand strategy and establish their own 
brand image. This will not only maintain a stable market share, 
but also ensure stable agricultural production. The rural industries 
in the central region have made their products more acceptable and 
recognized by consumers by creating distinctive brands, thereby 
achieving better product marketing results.
3 .3 .2  Developing rural tourism market. The central region of
China with a large area of farmland has unique idyllic scenery, 
and it is a natural tourist market development land. The develop­
ment of the rural tourism market can be accompanied by the devel­
opment and sale of tourism products. For example, sightseeing ag­
riculture is a hot tourism project in recent years, and many citi­
zens yearn for rural original pure natural products, and hope to re­
lax themselves in nature. Rural industries in the central region 
need to seize this demand, vigorously build an agricultural 
tourism-oriented tourism market, establish an ecological civiliza­
tion display area and special agricultural product plantations, and 
hold activities such as picking and tasting agricultural products to 
let consumers actually feel the high quality of agricultural prod­
ucts . Thus, the visibility and sales of agricultural products will be 
enhanced while meeting consumer needs.
3 .3 .3  Taking an online sales strategy. With the rise of the net­
work , sales are no longer limited to physical stores, and various
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new types of network marketing methods are emerging. Statistics 
show that the national rural online shopping transaction volume 
reached 353 billion yuan, and the total retail sales of agricultural 
products was 150. 5 billion yuan in 2015%5&. Due to the geograph­
ical limitations, the central China is weak in competition for for­
eign exports. The emergence of the Internet boom is an opportuni­
ty for the development of rural industries in the central region. 
Rural enterprises can develop online sales strategies for agricultur­
al products, opening up a vast online market for agricultural prod­
ucts through planning, packaging, and online sales. Thus, the 
sales scope will be expanded, and the limitations of the geograph­
ical environment will be also brought through.
3.4  Actively introducing new ideas and vigorously promo­
ting innovation and entrepreneurship It turned out that only a 
good business and innovative entrepreneurial atmosphere can pro­
vide a good development environment for industrial develop­
ment 8& . Therefore, the rural areas in the central region need to 
vigorously promote new ideas of innovation and entrepreneurship 
and create a good atmosphere of thought and culture.
3 .4 .1 Increasing publicity efforts. Various media such as news­
papers , radio and television should be used to promote the advan­
tages of innovation and entrepreneurship to villagers to dispel the 
suspicions and concerns of the masses, let the concept of innova­
tion and entrepreneurship be deeply rooted in the hearts of the 
people and facilitate them to accept new ideas and new forms of
bu1ine1.
3 .4 .2  Implementing preferential policies for returning entrepre­
neurs. Returning hometown entrepreneurs have the experience of 
working hard outside. They accept new ideas and new technologies 
faster and understand the current market situation. The rural gov­
ernments in the central region can give certain preferential treat­
ment and subsidies to returning hometown entrepreneurs, so as to 
attract more people who work hard to return home to start a busi­
ness. Through the practice and demonstration of entrepreneurs in 
returning to the countryside for innovation and entrepreneurship, 
an impact will be produced on the traditional ideas inherent in the 
rural areas of the central region.
3.4 . 3 Change of mind begins with education. The spread of ide­
as should start from children. The student group accepts new ideas 
faster. Schools can offer courses and explain the benefits of inno­

vation and entrepreneurship to the student community in the form 
of telling successful people. The renewal of student thoughts can 
also affect their families to a certain extent, thereby forming a 
good atmosphere of innovation and entrepreneurship.

4 Conclusions
The rural industries in the central region face difficulties such as 
changing market environment, lack of talent funds, and backward 
thinking. In the new stage of development, the market positioning 
must be clarified first, and enterprise system reform must be car­
ried out. In addition, marketing strategies can be adopted to ex­
pand the sales scope of agricultural products, thus brining tangible 
benefits to the rural industries in the central region. At the same
time, the ideas of innovation and entrepreneurship should be pro­
moted actively to eliminate the inherent resistance of rural indus­
trial development and form a benign interaction of ideas, talents 
and funds, realizing the rapid development of rural industries in 
the central China.
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